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e fem stiv st daest (Personality Development Personal Grooming)
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Ffhae fa@t@ (Personality Development)
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(Desirable Qualities to Cultivate)
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w=zar AW (Hygiene Rules)
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2 @wE (Cleanliness) - THIR Y STl it ATE HX I 6
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3 @& 72T (Good Posture) - @2 g1, 4347 ¥ I I T
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FIG 2

5 gata #iT (Adequate Sleep) - T TAWT TATE g JTH
At TRy afefew @ @ sraw @ =i |

6 == fa=me (Healthy thoughts) - T @& TR HT A7 =
e & T srawmw & o @ &R s | e @)

=3t 7T PR 1 adi (Basic of goods Grooming)
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=R wtwmw (Communication Skills)
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= Fwe (Communication skill)
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Meee fBrerEm & afvwmn
(Define professional etiquettes)
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Ieeew & foru ol wiE g auE Tt #oRwh wv oA
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AR FAT TR & AT IqH Sl & a9 | 9 & 71 T8
W Ia% foT S T3 1 TE a9 9 a=_ F ST | Fige
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(Define telephone etiquettes)

A A F TA A TG Tk AEeaqo R oo &

TG | T =S SATEat AT TR HT TG FF AqA
AT AT FEASATE AU TG FT G287 Tt 2 | HT TAF
F(A & ATY TAT T ST AT(F FAEE ATTF I T A | |0
& AT AYA TTESF Ft IoT AT HT QAT TG FF IR A
et &1 frwtor #3 a6 2| o 1




A AaTet & Igaww ¥ @ren Explain purpose of tele-
phone services

A # TG AATAT FT ITANT 9 & 9 T
TTETATE 3 qT IAH TEeATd FY |
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Tt 1 FHTER F AR FAEE FOEGE F
AW T FA * forg
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TR ®d ¥ #ew w1 aren (Explain importance of
communication skill)

¢ TF AW TGN FAA ARAAT § ANEE AT 2| TR AYR
AT, % ATAA AT A=ST R H/T STANT ATqHT ANAT *
T H AS ATE /AT TIH HA
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it 21
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Note- 3TI&T ATATH FT TINT ATTHT AU & qHET THA FLA &
T 21eT 2 3@ 3T il T 1 9% 3 & g =iy | afg
BT St T TSt Ht A 9Tl A8 THH TRl @t St
BTET &% @Y S% 21

e e & fag gfardt = (Describe basic
rules for telephone etiquettes)

- TE arEal F AT F AREEA qAT Fqt F qHhA 9 q=are
HI AT TR

- EEATH At | ARt FT qUiaT 1 AT S TEAT A1 |
- IR T &/ AT A, TarER HiY e F sgwa g
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- TET qEl H F3T AT AHTHEF TR HT TIRT 7S FIAT
iR |
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"arew &1 ®9 (Working on grooming poise)
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TRIR® a7 it qewmr (Define body posture)

TR HET & TR aved € T st wfafew s B an nfafafed
FEAT ¥ A/ ASAT, WS EAT, TAAT, FEAT AT q€ FAT T A
TR | FEY FoT AT T FT TF Aol feear & | 7E qan
| I 339,357 & TAR TR R qH FH et ¥

TE @2 ET, AT A TAX HT qLHT
Explain correct standing, sitting and walking
@2 g (Standing)
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Fig 1

T (Walking)

1 THIM AR IE@A gF Henr 9« |
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3 g1t T &A1 § T IR fod g 7 A« |
4 TR I @ A TR

5 S FEH T a1 Igd X T@ 7 Igd T TAI TAGE aF § TR/
34 (Sitting)

1 Tt ¥ FAIT A fiD 3 A g W / B
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3 FHt ¥ doFx fewt ga = |

4 T I A A AT T A3 |
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ekl

Fard % &7 "= @ (Explain how to hold accessories)

TTE AT F7Y T F T AT AT THIA AR AGHT, S, ST BT,
TEM AT AT T F AYH OGS F I & A E AqTlH
FTRAT &1 {6 81 WY ATT T Y T F ARE Ft WA wed 2
at 7t sy o Ty & € At ot w9

AT @ (Wardrobe Planning )

AT AT HT TR arEAS w71 & ared & fF a2 e
s 29 s FuEt i TETEE a9 /AU ST e
TAA™, AAAT IH, HEH AT Ft A/ T@A g FLA & | AT &
A FASt & A G4 g THEOS A - O dfee, SR, Fawdy, a8
e off seiT / @Y @ & = g TR | e 2




TN A=BT AT T TR Saoiet 9 7w et &
FAS FT TAT FIA ART AW @ 2q g
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FAATRT TIAAT |’ TT TR/ MY A F TS HT (07 FY -

T (Color) - [T ATTH ATATR F TIAAT TATH TS TG F FH
FLA & X FH AR AeAd A A A FAT 4R, TERT Helw & 91
TTET T F 9T AT A AqA FIST T AT F99 FIH & (¢
a2 |

9 71 299 (lllution) - FUet A T @ AR T @rgw w=
I FIAT T FIF SAN A@ TF I@T FT qAF FLCAl & FHAT
TR AT AT I AEA | AR = AR A o dga |
st oteT fead qar 2\

%7 (Fashion) - I FUSt % %99 s9ed &« & 9€ O &
FIEA AT qUH A | 95 AT & AR T T =TS FH JIA1ET
T FAT TUT A= EAr &l & FIA § 9T 71 @ TS AR F
T 29 Fvw @ gEfRE ahEE g iR

(Motivation) stfsem

FASTATAT FT TR T F32 & ¢ 98 W I8 39 & A
I HRAT FT AT TG FAl & | sfson = & s
FARE F ATRF UF e FRF A« & At A7y w R wnt
FFA PR AN FRE

wiasr &1 gfewtor (The Future Outlook) - TR IET
T WiAer R ATAF ATTF T StaT & 1TaR 8 dhel a2
IATE A ¢ AT & o RFmrd 34 & | e dqw A 9 T
FEAT AT A0 & foro @< o @ 9@ 4= F AT S@EE
T2 TE T UF FRAT F T A qEd @ A TR F5 A7 F
HEY Iq |

Tied ¥ 4 # FVIT (Beauty as a Career) - T% FRIT & &7
# Tied J=St avE ¥ AiidE ded wenA s & oo w2
R F AR IUGH ¥ FAAAGT B AW FA F Q@
ATZHA UTE FIA & ATHGF A F O gad 2 | fafataa
Al T A s & ot @ied /@ wtee 8@ Sues &) {3

A AA F Ja@Y (BEAUTY SALON OPPORTUNITIES)
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AR FTEETATA
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TR wEhee
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Hedl sifdee

L UID R

#4s@e Managment
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Afr® @ae (Educational Opportunities)

A T&t# @@ yauw ( Technical school managment)
¢ wfer® (owner)
¢ fawmr ws@ (Deparment head)

¢ TH3er (Supervisor)

B

fareror wwfestw (Teaching guidance)



¢ TGN T=E TENT AT /G F Aq@qT

(teacher of cosmetology) (INDUSTRY AND WRITING OPPORTUNITIES)

¢ TERE e = A w=rEzRnT (Merchandising)

(teacher of related subject) ¢ a1 Y TEEE @ER

¢ fTfreamt & R (Buyer and assistant buyer)

(teacher of specialitie) ¢ ok - worer faskan

¢ et & e (salesperson - direct seller)

(trainer of teachers) B a=fe® e fafemfor (Scientific and manufacturing)
C @it (Goverment) ¢ gegmRAt v femiar & afafafy

¢ e swme ( wiveror sty ) demonstrator or manufacturer’s representative
Training Officer

¢ U g+ ( Reseracher assistant)

¢ FEERE S ¢ TR THAREA (trade technician)

(Vocational Instructor) C @ (Writing )

¢ R (Guest Lecturer) 1 @ied "utes @e™® (Beauty editor assistant)
2 MRS @@® ( promotional writer)

3 @aw @@ ( free lance writer)

¢ drer(T g & & ) Examiner (AITT)



